Nearchimica

‘CREATIVE and CLEAN

We build RESPONSIBLE VALUE for your business
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WE ARE

A FAMILY COMPANY
WITH A DYNAMIC STRUCTURE



WHO WE ARE

Chemical company for Textile, located in LEGNANO, near Milano.
We produce specialties chemical based on our know-how built step by step,

during this first 40 years of activity.

Our core business comes from a leading position in Textile chemicals Auxiliaries &
Dyes and due to a unique synergy among these two Business Units, we have

experienced a progressive and long-lasting growth.

We see ourselves as a Conscious and Creative global partner provider

for the whole textile industry.

Curiosity, Innovation, and Sustainability are the engine that drives us.

We develop sustainable solutions to the greatest challenges of our age: climate
change, resource depletion, urban expansion, population growth and the resulting

increase in awareness of environmental. 4
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HEAD QUARTER

Legnano, Milano




CREATIVE and
FUTURE.”




COMPANY
VISION
AND
MISSION

OUR VISION

Our aim is to play a key role for promoting
Creativity, realizing innovation by a safer

and sustainable Chemistry .
This is part of our way of being.

We want to inspire innovation and drive
growth through profitable products and
technologies that benefit society and

reduce the impact on the environment.

OUR MISSION

Sustainability is a central pillar for us.
Innovation is needed to address the

challenges of a changing world.

We want not only to create value, but also to
help protect the environment and achieve
progress in society. Growing
together with our customers with courage

and integrity.

Continuous involvement of our staff for
sharing and awareness of the values that
unite us, in the safety of the work place, the

environment to ensure constant quality.



OUR CORE VALUES

%

BEING
INNOVATIVE

INNOVATION
Curiosity is the engine that drives us.
Innovation is a key factor for value
creation,
through focused research and

development.

‘ ECO DRESS CODE

SUSTAINABILITY
Sustainability is our VALUE
This approach defines operations along the entire
value chain, from procurement, production,
logistics and sales to the use of OUR products
and their disposal and recycling.
Our highest priorities are the safety of our

processes and the health of all colleagues.

PARTNERSHIP

PARTNERSHIP & COLLABORATION
Customer-focused
Listening needs, sharing experiences,
working together
Adding extensive cooperation with the
external partners in academia,
start-up companies, and industry.

Community is the root of our strength.




SYNTHESIS, FORMULATION
with CHEMICAL PhD and ENGINEER,TECHNICIAN
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OUR FORMULA

RESEARCH & INNOVATION

NEARCHIMICA drives innovation which is, deeply embedded

in our DNA.
Constantly developing new products and ideas we are
- ) CREATIVITY
building the way towards a sustainable future. AND

INNOVATION

ENVIRONMENTS

RESPONSIBLE PRODUCTION
WE KEEP AN EYE ON THE ENTIRE SUPPLY CHAIN
THIS includes the raw materials, production and processing, as well as the
application, disposal or recycling of our products
SUSTAINABILITY MANAGES EVERYTHING WE DO

DEVELOPMENT & PROTOTYPES

INVESTMENT in a DEVELOPMENT CENTER

Application on big scale to be closer to industrial condition
Embracing the drivers of R&D

Supporting experimentation, sharing experiences with
customers

In the creative process, every perspective is valued because the
most resourceful and solutions are achieved through teamwork,
by sharing insights and connecting people.




1.000 m2

LABORATORIES
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OUR COMMITMENT

ECO DRESS CODE

NEARCHIMICA



PASSIONATE ABOUT TRANSPARENCY

Sustainability is at the center of all our thoughts
and actions.

It encompasses everything from the behavior of
employees and how projects are carried out, to
safety, compliance and business conduct, and
even the approach of people and assume
responsibility for products and processes along
the entire value chain.

ECO DRESS CODE

WAY of THINKING
WAY of LIVING
WAY of WORKING

Sustainability is a core element of our mission, and an
integral part of our strategy.

We live and breathe innovation comes from Technology
and in the mean time we still feel the tradition comes
from the Creativity of Artisan skills.

We want to grow with products and technologies which
bring a contribute to society and reducing the impact on

our ecological systems.

We recognize the importance of disclosure and
transparency in relation to Chemistry in the
supply chain.

& MUTUAL TRUST

OUR DNA
»



PASSIONATE ABOUT TRANSPARENCY

NEARCHIMICA has implemented an integrated We fulfill it through technologies that save energy and emissions in our production processes
management system, defining globally minimum

standards and requirements according to NEARCHIMICA GOES for GREEN ELECTRICITY
internationally renowned and accepted NEW GREEN PHOTOVOLTAIC PLANT
standards such as ISO 9001 (quality

management system), REACH, ...

REDUCING CARBON FOOTPRINT

EQUIVALENT to having planted \

791 NEW TREES

ENERGY PAYBACK TIME
EQUIVALENT TO 8.3 YEARS




SUSTAINABILITY-FOCUS

Environmental Commitment

.

Environmental
variables relating
to natural resources,
water & air quality,
energy conservation
& land use




SUSTAINABILITY-WORDS

17

¢

<

g

SVHC

SOSTANZE non coerenti
con la ns POLICY

ECO
SYNTHETIC

CERTIFICATION
REGISTRATION
COMPLIANCE

BLUESGN/ZDHC
GOTS/SCIVERAEIM
GRS CEKOTEXSTD 100
ECOLABEL

®
BIO
BASED

Refersto
ORIGIN of MATERAL

®
BIO

Refersto the
END of the CHAIN

COMPOSTABLE

Refersto the
END of the CHAIN

*
RECYALED
UPCYCLED

CGRAULAR ECONOMY

[
>



SUSTAINABILITY-FLOW
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ECO-POLICY
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SUSTAINABILITY-FLOW

ADVANTAGES

= NEW PRODUCTION CHAIN CREATION FOCUSED ON SUSTAINABILITY

= STRONGER RELATIONSHIP CREATION BY MUTUAL TRUST

= COMPANY IMAGE IMPROVEMENT

= HIGHER COMPETITIVENESS - PRODUCT/PROCESS DIFFERENTIATION

= NEW KNOWLEDGES ACQUISITION

= HIGHER ACTRATIVNESS FOR QUALIFIED HR

= SOCIAL-ENVIRONMENTAL COMUNICATION IMPLEMENTATION

- ACESS TO REGIONAL - NATIONAL - EUROPEAN FUNDING PROGRAMS SPIRYT H2020




SUSTAINABILITY-FLOW

CRITICAL ASPECTS

= LACK OF UNIVERSAL STANDARD REGULATIONS

= PROLIFERATION OF CERTIFCATION INSTITUTES

= RAISING OF MANAGEMENT COSTS

= BRAND “COST NEUTRAL” POLICY

= REMOVAL OF RESOURCES FROM OTHER ACTIVITIES

= DIFFICULTY TO ACCESS LCA AND CARBON FOOTPRINT ANALYSIS



OUR GLOBAL PRESENCE




NEARCHIMICA S.p.A.

Get Connected
via Fratelli Rosselli, 50/52
Tel.+39 0331 576 777

Fax +39 0331 576 750

info@nearchimica.it

HEAD QUARTER

D +39 0331576777

NEARCHIMICA AMERICA

8 info@nearchimica.it

s.a.s.

Copacabana —Antioquia — Colombia
@ www.nearchimica.it Bodega 13, Centro Industrial del Norte

Carrera 63 , 59-88

info@nearchimicaamerica.com
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